Cost Effective Ad Testing

ITestAds from iIReach Market Research

Ad Research and Testing

Marketers, Product and Brand owners tell consumers
about their products and services through advertising.
Because advertising (in all media) is such a signifi-
cant expense in a marketing budget, a great deal of
research is needed to measure its effectiveness and
to make sure that the potential customer is getting the
message and the ad campaign is achieving it's goals.

In such challenging economic times, it is now more
important than ever to test Ad effectiveness and im-
pact, in cost effective ways. iReach Market Research
works with many leading brands across all industry
segments to help with Ad Research and Testing.

iITestAds from iReach Market Research
® 200 Responses from your target market

®  Using iReach Proprietary Research Panels of
Irish Consumers or Business Leaders

® 10 questions outside of demographics datasets

®  No extra costs for your Ad media, from print to
TV and Radio

® All inclusive costs for Questionnaire Design,
Fieldwork, Data Analysis and full Reporting

® 5 Working Day turnaround to deliver findings in
Report format irrespective of Ad media
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