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Impact of Social Marketing on Brand
Awareness

The changing influence of Social Networking, Word of
Mouth Marketing and Consumer Generated Media
(CGM) make it difficult for companies to retain control
of your Brand.

Customers will learn about your brand from individu-
als outside your influence. Creative individuals will
create media that will contribute to the shaping of
your brand. Social Marketing is now a key tool for us
to use to engage your Brand with today’s consumers.

As thought-leaders in this field, iReach Market Re-
search will present Top tips to help you understand
the changing consumer landscape in Ireland and ap-
proaches to maximise your Brand value.

Seminar Content:

®  How is the digital Consumer impacting Brand
awareness?

® How can Brands/[FMCGs communicate in
new ways to extend Brand awareness to
maximise online opportunities?

®  How can firms turn social technologies to their
advantage?
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